
History and Future



Write the truest sentence that you know

For more than a century, a family company nested in 
the Italian Dolomites has remained relentlessly curious 
about perfecting the deeply personal – often magical – 
relationship between paper and the human mind.  

Since beginning our quest for perfection in 1912, we 
have watched words - and the countless hours we 
devote to them – become devalued by abundance. 
‘Progress’ has often come at the price of values, 
meaning and truth.  

Far from representing a suspension of progress, 
Montegrappa pens exist so that connoisseurs of 
thought and devotees of words may savour the luxury 
of slowing time down.

“All you have to do is write one true sentence. 
Write the truest sentence that you know.” 

Ernest Hemingway

e live in a world that places a high value on time. 
Instruments made to count time have come to 

command astronomical prices. Yet in the manic, 
noisy crossfire of modern life, objects designed to make 
time count for more are rare.

Write the



Many of our friends and rivals delight in celebrating pens 
as relics of days gone by. With the greatest of respect, 
we beg to differ. Whereas others portray themselves as 
keepers of tradition, Montegrappa remains steadfastly 
committed to the tradition of innovation.  

Our manufactory is situated in the exact location where 
Italian fountain pen production began more than a 
century ago. Within these walls, antique artisanal high 
jewellery craft stands shoulder-to-shoulder with high-
precision, computer-controlled technologies.  

But technical excellence is the very least our community 
of Montegrappisti deserves. Above all, the imaginations 
of fantasists, visionaries, and our most exuberant users 
are what spur us on to ever more audacious and 
uncommon creations.



Never before had writing instruments been thought 
of as couture jewellery, but one seemingly random 
creation changed everything. 

By fusing precious metals, mother-of-pearl celluloid 
and audacious design, The Dragon (1995) caught the 
luxury world’s imagination. Pen collecting was de 
rigueur and Montegrappa had found its sweet spot. 

More than two decades later, our most ambitious 
creations are born from a compulsion to innovate: to 
test the limits of our imagination and expand the 
traditional boundaries of writing culture. 

For Montegrappa and Montegrappisti alike, our 
most exotic and technically accomplished designs 
underscore individualism and savoir faire. 

A masterpiece of burnished sterling silver 
and a microcosm of history: the most 
elaborate production pen ever made is 
the Samurai (Warriors, 2018) – recipient of 
Robb Report’s Best of the Best award.

It began as a rare indulgence…

…and turned into an

OBSESSION



The contrast of titanium and fine Italian leather 
hints at the radical fusion of ink and precision 
engineering housed within the Q1 (Cult, 2015). A 
rapturous reception to its launch at Baselworld 
signalled a new era of pen design.

Ancient oak, stainless steel filigree and gold-plated brass 
encase a revolutionary, new Power-Push filling mechanism. 
Featuring mock bullets in a rotating chamber, the Revolver 
(Cult, 2018) is a toy for thinking, scheming . . . or simply owning.

Within Montegrappa exists a dedication to exceeding the highest expectations. Our culture of 
boundless curiosity and self-belief arguably finds its closest parallel in the world of haute horlogerie.  

Our most ambitious creations are designed and built with exceptional levels of technical and artistic 
accomplishment. Increasingly, new technology allows our engineers and artisans to realise ideas 
beyond accepted conventions. Demand for original, exquisitely executed luxury is continually growing. 

Our pioneering ‘pen complications’ have spawned a new collector sub-genre while fostering new 
levels of appreciation for mechanical excellence. With each new innovation comes a glimpse of the 
next. Imagination knows no boundaries. This will be a segment to watch keenly in the coming years.



The first century

Writing history 
Design and technology are 

making writing more 
accessible than ever. With 

personal correspondence on 
the brink of a boom, a group 
of industrialists open Italy’s 
first fountain pen factory.

Pride and passion 
Known throughout Italy and 
beyond, Bassano’s famous 

Elmo pens take on a new look 
and a new name, with the 
introduction of sparkling 

celluloid colours and the debut 
of the Monte Grappa insignia.

Signature style 
The Bassanese Casa Erizzo 

estate – still home to 
Montegrappa – inspires the 

Reminiscence pen. A century 
later, its bold octagonal 

silhouette is a constant pillar 
of Montegrappa design.

An affair begins 
The company embarks on a 
long and fruitful relationship 

with stationery merchant, 
Leopoldo Tullio Aquila. His 

ensuing love for pens and the 
finer things in life would go on to 

shape four generations.

Turning the page 
Having risen to become 

Elmo-Montegrappa’s largest 
customer, Gianfranco Aquila 

makes an offer to acquire 
Montegrappa and introduce 

it to the world.  
A renaissance begins.

Enter the Dragon 
Audacious and complex, The 
Dragon sets a new standard 

in pen design and craft, 
establishing the brand’s 

avant-garde credentials and 
the burgeoning influence of 

Giuseppe Aquila.

The new way 
A strictly limited release of 

1,912 sterling silver 80th 
Anniversary pens ushers in a 

new era of possibilities for 
Montegrappa and helps 

expand the boundaries of 
contemporary luxury.

Sting like a bee 
After nine years in the care of 
Richemont, the Aquila family 

reassumes control of 
Montegrappa in 2009. Tribute 

to Muhammad Ali signals 
fighting spirit and fealty to 

true individualists.
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Celluloid on celluloid 
A cameo appearance by 

the Chaos pen in The 
Expendables 2 marks the 

beginning of a bolder 
presence for the brand, and 

Sylvester Stallone’s role in 
the Montegrappa story.



“The best people possess 
 a feeling for beauty,  

the courage to take risks,  
the discipline to tell the truth,  

the capacity for sacrifice.” 

Ernest Hemingway

A century later, the land surrounding 
Montegrappa’s factory is a place of 
pilgrimage for literature aficionados.  

Meanwhile, the company maintains 
close ties with the Hemingway family – a 
relationship that culminated in the 
inauguration of a very special series of 
pens in 2016. Made to the highest 
standards in ultra-limited numbers,  
each new edition evokes a different 
chapter of the Old Brute’s remarkable life.

A factory, a town and one of the twentieth century’s most fascinating figures . . . all would 
find their destinies altered by acts of heroism. 

Over three campaigns in 1917-18, a series of battles saved the Venetian Plain from the 
aggression of the Entente forces. Among those present at the final Battle of Monte Grappa 
was an 18 year-old American ambulance driver. Ernest Hemingway was stationed in the 
town of Bassano Veneto – just metres from Italy’s first fountain pen factory. 

The magnitude of those events was immortalised in Hemingway’s seminal 1929 novel A 
Farewell to Arms – just as it had been by a petition to rename Bassano the previous year. 
With new ownership, and a manufacturing base in the newly symbolic town of Bassano 
del Grappa, the first pens adorned with the Monte Grappa insignia came into being.

John Hemingway with Giuseppe Aquila



New Frontiers
Back on the block 
Creativity, celebrity and 

timeless cool come to Bassano 
as Quincy Jones cuts the 

ribbon on Montegrappa’s first 
flagship boutique and 
premieres his capsule 

collection, The Secret Garden.

Art meets science 
Exploring the relationship 
between the pen and the 

human cerebrum, the Brain 
pen is the first of several 

acclaimed collaborations 
with neurologist and author 

Richard Restak, M.D.

Changing gears 
Baselworld is the setting for the 

launch of a new paradigm in 
pen engineering and design. 

Forbes labels the complications 
of the Montegrappa Q1 “a 

technological proclamation  
for the industry”.

Breaking the rules 
Materials and flourishes that 

transcend the conventions of 
pen design are the new fashion. 

Authentic presentation 
complements the hand-worked 

copper and steampunk 
aesthetic of Grappa.

Journey to Westeros 
Heraldry meets fantasy with 

the release of The Iron 
Throne, a wonder of lost-wax 
casting created as the crown 
jewel of Montegrappa’s wildly 
popular homage to the HBO 

series, Game of Thrones.

Return to glory 
Digital backlash and growing 
appreciation for handcraft is 
causing demand for fountain 
pens to surge. Improved retail 
sales are exceeded by sharp 

rises in private, corporate and 
special commissions.

Made by you 
Montegrappa democratises 

pen design with the launch of 
two pioneering customisation 

platforms: Atelier and 
Configurator give new 

creative powers to aficionados 
and individualists.
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Next generation 
A two-year identity upgrade 

culminates with the 
integration of the Glacier 

design system and 
Ambigram logo across all 

activities: retail display, 
materials and packaging. 

The new normal 
The release of the ZERO, 

QUATTRO and OTTO break new 
ground in contemporary 

design and fabrication. Made 
specifically for Configurator, 

they signal a new standard in 
personalised luxury.



Those who truly value words know the mystery and majesty of 
committing oneself to paper. Elegance is more than a mere 
aesthetic: it is the complex act of choosing which ideas to discard 
and which to keep. 

Over four generations, my family has devoted itself to defending 
elegance. Creating the perfect pen requires a delicate balance of 
science and art. Like a musical instrument, a pen only reveals its true 
potential in the hands of its owner. Ultimately, our role is to enable 
and inspire others to make the most fulfilling choices. 

Surrounded by replicas of pens created 
over the years for leaders, writers, 
celebrities and aficionados, I often reflect 
on the pleasure and strength they draw 
from their own pen, and the role that 
elegant expression has played in defining 
their extraordinary lives. 

Giuseppe Aquila 
C.E.O., Elmo & Montegrappa, S.p.A.



In an era of cultural change, a new paradigm is taking hold. A 
growing constituency of informed, culturally-savvy consumers is 
no longer content with luxury’s traditional promises of quality and 
status. Flawless craftsmanship must be an ethos, not a feature.  

Today’s luxury brands are gatekeepers of discovery, curating and 
constantly reinventing their oeuvre – adding contemporary 
flourishes to familiar ideas and touchstones. One must stimulate 
the intellect while exciting the soul. 

Montegrappa inhabits a space in which category connoisseurs 
intersect with aesthetes seeking affirmation of identity and taste. 
Among the ranks of the Montegrappisti are figures as diverse as 
Quincy Jones and Sir Jonathan Ive. What binds these unlikely 
cohorts is a belief that accessories matter, and an attention to 
detail that deserves only the world’s finest writing instrument.



The moment of contact when nib meets paper…it’s an action performed 
millions of times over a lifetime. But for complex thoughts and emotions 
to come to life, nuance is everything. Pure expression occurs in magical 
moments of perfect flow.  

Nuance and flow are hallmarks of Italian design – a tradition which 
Montegrappa is proud to continue. With increasing numbers of people 
finding sanctuary and identity in pen and paper, many are now 
discovering the unrivalled writing experience that Montegrappisti have 
known about for decades. We salute them.

The objects we treasure most are those that feel like 
extensions of self. In a digital world where words have 
become commodities, the value of pleasure provided by 
Montegrappa’s ultra-individualistic pens continues to rise.

Forecer Montegrappisti

Social media provides proximity with our most 
fascinating users. Our prowess in bespoke and 
custom commissions provides another path 
to invaluable relationships.

Pictured: 
The Alchemist by Paulo Coelho (2012) 
Quincy Jones - The Secret Garden (2015)

X



Octagons and references to the number eight 
have figured within the mythology and styling of 
Montegrappa since 1915. The Filagree pattern of our 
fountain pen nibs comprises tessellated octagons. 

Our Ambigram emblem is a signature of Montegrappa 
originality and savoir faire. Craftsmanship, individuality 
and flourish are symbolised by its pillars. A concealed 
lemniscate references the infinite possibilities of writing.

Spotting a Montegrappa in a line-up could hardly be easier. 
Competitor products promise status and reliability, but are 
often weighed down by their featureless conformity, By 
contrast, Montegrappa creations are designed to distract. 

Across the full Montegrappa range, several red threads 
denote high craft and common purpose.  

Our scripted insignia is engraved into the cap or clip 
hardware of all writing instruments,  as well as the nibs of 
all fountain pens. Clips use elaborate, sculpted forms and 
feature our trademark ‘rolling sphere’ nub – a point of style 
designed for safe stowing, and reduced material stress.  

Together, these hallmarks underscore handcraft, 
accentuate elegance and drive curiosity in our brand.



Pens in Montegrappa’s Signature class represent the 
brand’s most accommodating and frequently requested 
silhouettes. Like standards in a songbook, these are the 
pens our customers return to again and again.  

Each family carries its own defining characteristics – but 
always with the hallmarks of style, craftsmanship and 
superlative writing experience that define Montegrappa. 
Naturally, every piece is made in Italy. 

For some, choice is a question of aesthetics; for others, 
handle or writing need. Fountain pen, rollerball and 
ballpoint modes are standard across most models.

While our Limited Edition models are designed to be 
exotic and rare, all Signature class models are open 
editions - tools for individualists and style aficionados 
to personalise using Montegrappa Configurator.

LIMITED EDITION

VAULT

SIGNATURE SHAPES

ZERO QUATTRO OTTO Extra Extra 
Otto

FANDOM: LIMITED EDITION
FANDOM: OPEN EDITION

SPECIAL PROJECTS

SOLIDARITY

INKS +  REFILLS

ACCESSORIES

MADE FOR YOU

The elite Extra family is the brand’s flagship – a grail for 
writing connoisseurs. Combining exquisite celluloid with .
925 silver trims, 18K gold nibs and ebonite feeds, Extra is 
the quintessence of Montegrappa’s history and future.

Contemporary silhouettes like the ZERO use 
timepiece heuristics to project bold presence. 
Machine-ground bronze, galvanic coatings and 
sapphire glass are central elements.



History, culture and supreme accomplishment are inspirations for 
pens created for Montegrappa’s limited-edition Collector Series.  

Designed to appeal to the passions and individuality of discerning 
pen owners and collectors, these uncommon silhouettes give 
Montegrappa free rein to explore the limits of writing instrument 
design and express the full repertoire of our craft. Elaborate 
packaging and accessories are additional avenues of creativity. 

From the classical to the avant-garde, from high culture to pop 
culture, every Collector Series model is utterly unique – sharing only 
high-calibre craftsmanship, mechanical perfection and 
meticulous attention to the stories they represent.

Montegrappa honours the mechanical genius of 
Leonardo da Vinci (Genio Creativo, 2019) 500 years 
after his death, A constructor kit replica of his fighting 
vehicle design accompanies every pen

A rare fusion of East and West in the Ammiraglio 
1939 (Storia, 2019). A small-batch collaboration 
with Japan’s Sailor Pen nib factory presented 
collectors with a dream-team combination.

The Ilie Năstase Retro 73 (Icons, 2018) 
uses style to recall sport’s golden age, 
and ‘Easter egg’ complications to 
honour the original bad boy of tennis.



Pens created under the Fandom class create 
connections to icons of pop culture and their legions of 
followers. Subjects range from literature to sport and 
blockbuster cinema. and are explored with obsessive 
research and attention to detail.  

Most famil ies under this imprint comprise a 
combination of limited- and open-edition designs. This 
model allows us to pursue two strategies.  

Limited-edition releases use luxury and extravagant 
design to appeal to media, collectors and diehard 
aficionados. Simultaneously, more accessible models 
appeal to a wider base, and are extremely effective at 
building brand awareness and recruiting new 
members of the prestige writing community.

Queen: A Night at the Opera (Icons, 2019) captures 
the audacity and glory of rock royalty. The box-
office success of Bohemian Rhapsody reignited 
the passions of both pen and music collectors.  

The anniversary of Apollo 11’s historic mission 
provides the spark for the technical innovation within 
Moon Landing L.E. (Cult, 2019). Custom detailing and 
action toy charm mark a giant leap in pen design.  

QUEEN

Magic and fantasy are recurring themes. 
Our second Game of Thrones limited edition 
was Winter is Here  (Cult, 2019) - timed to 
coincide with the saga’s final season.



Many of Montegrappa’s modern 
Limited Editions sell out upon release, 
appearing only briefly in the public 
domain. A private museum at the 
brand’s headquarters showcases the 
complete archive, alongside an 
extensive collection of vintage pens 
dating back to 1912.  

For those unable to make the journey 
to Bassano del Grappa, Montegrappa 
Vault is an online destination that 
documents a century of uncommonly 
exquisite creations.

Recent years have seen increasing interest 
from pen evangelists and admirers of rare 
objects in small-batch updates of archive 
models like Mia Carissima Ebonite (Storia, 2019).

Montegrappa pens are practically a fixture in the 
annual awards of leading luxury and pen industry 
bodies. Recent accolades include a Couture Design 
Award for My Guardian Angel (2014) and two Pen World 
Readers’ Choice trophies for The Brain Pen (2013).

MIA CARISSIMA_ MOTTLED PETROLEUM GREEN



We support charity auctions and galas with donations 
of showroom and bespoke products. The one-of-a-kind 
Fulgor Nocturnus (2010) sold for a world-record $8.5 
million at auction to benefit children’s health research.

Montegrappa Solidarity Edition pens 
draw attention to conservation and 
humanitarian issues. Proceeds from 
sales are donated to partner causes. 
Thematic pocket-clip designs posit 
pens as badges of protest and 
empathy. 

Providing opportunities to young, 
unpublished authors is another spoke 
of our outreach act iv i t ies . The 
Montegrappa Writing Prize is part of 
Dubai’s annual literature festival.

Our Elmo imprint is a testing ground for 
sustainable materials and technologies.   Solutions 
like Montegrappite artisanal resin and recycled 
acrylic not only create efficiencies. Exotic effects 
and methods help seed new ideas and aesthetics.



You
Since late-2018, pen and style aficionados have 
been using Montegrappa Configurator to create 
one-of-a-kind writing instruments. The pen world’s 
first 360º design portal offers exotic materials, hi-
fidelity rendering and complete design control.

As owners of Italy’s finest pen manufactory and 
employers of many of its most gifted artisans, we 
know that perfection is often claimed, but rarely 
achieved.  

Why? Because of the delicate thread connecting 
writer, pen and page. True perfection is only 
achieved when improvement is no longer possible: 
always in the opinion – and hand – of its owner. 

Private bespoke manufacture enjoys a long 
tradition at Montegrappa, but surging demand for 
personalised luxury has made it a strategic pillar of 
our brand. Major investments in technology, 
training and systems give our Custom Shop pole 
position in a growing global market. No competitor 
approaches our capacity to cater for the world’s 
most discerning and fastidious pen buyers.

Montegrappa Atelier uses expert handcraft to apply 
choice motifs to our finest pens. Masters of hand-
painted miniatures and free-hand, burin engraving 
achieve breathtaking levels of precision and beauty.

Montegrappa…

…made by

MADE BY YOU

CONFIGURATOR

ZERO 
Custom

QUATTRO 
Custom

OTTO 
Custom

Extra 
Custom

Extra 
Otto 

Custom

ATELIER

Amphora Extra Bespoke Arte

BUSINESS BESPOKE

Manager Executive Chairman

PRIVATE BESPOKE



Something has gone awry in the world of fine pens. Everything looks the 
same. Black, shiny and discreet may well denominate status, but they defy 
the purpose of a tool designed for individual expression. 

Montegrappa Configurator enables creatives, collectors and aesthetes to 
defy conformity and design with complete freedom. User-friendly 
dashboard controls invite them to experiment with colour, express their 
personality or accessorise their favourite possessions. 

The world’s only pen customisation platform represents a significant 
disruption in a category high on status but low on personality. For 
Montegrappa, Configurator is an ideal entrée to customers who, like us, 
see pens as hubs of identity and taste.

Customers choose the colours of their favourite 
school or team, or mix materials to match their look 
or objects of value - like watches, cars and boats.

Classic and Contemporary models cater for 
different segments and budgets, Users have 
a vast palette of options at their command.

Agile production and purpose-built systems help us 
turn customer visions into reality in under eight days.



Located in a converted power plant on the banks of the river Brenta, 
Montegrappa’s headquarters lie in the heart of Veneto – among Europe's 
most prosperous cultural and industrial regions. Close proximity to many of 
the world’s finest creators of jewellery, glass and fashion continues to inform 
our culture and competency – as it has done for more than a century.  

Today, the serenity of Bassano del Grappa sits in sharp contrast to its epic 
wartime history. The locals have much to be proud of in this storied, 
picturesque town, where man and nature appear to live in perfect balance. It 
is the unmistakable gioia di vivere of Bassano that we strive to impart upon 
every product we send out into the world.

Montegrappa’s roots in Bassano extend to the 
town’s lively gastronomy scene: a collaboration 
with Danieli Bar led to the creation of a new cocktail 
inspired by the popular Montegrappa Mule (2016).



Montegrappa has won admirers around the world for its 
ability to realise levels of quality and beauty without rival. 
Within Italy’s oldest fountain pen factory, craftspeople of the 
highest calibre apply ancient artisanal techniques to the 
most luxurious materials.  

But recent years have seen critical investments in 
technology and young talent. With these have come new 
possibilities to simulate, model and realise ideas beyond the 
traditional realms of pen making. Suddenly, connoisseurs of 
complications and precision engineering can find new 
points of fascination in objects regarded only recently as 
passé.  

After spending more than a century refining and perfecting 
its craft, today Montegrappa stands on the crest of a new 
wave of enthusiasm for the timeless technology of fine pens.



Blending the precision of a watchmaker with the finesse of a jeweller, 
the production of luxury writing instruments demands high skill and an 
instinct for the nuances of materials and ergonomics. 

Montegrappa’s most fanciful creations make its extraordinary 
craftsmanship clear, but every product that passes through the 
Bassano factory is subject to the highest levels of know-how and care. 
For Montegrappa’s production team, ‘handmade in Italy’ signifies far 
more than a designation of origin. Personal touch is paramount. 

Among our craftsmen and women are many without peer in their 
respective fields. They include masters of arts like low-relief engraving, 
lost wax casting, hand-painting and enamelling. Each has the ability to 
realise rich detail befitting a tool designed to never be put down.

The antique jeweller’s craft of burin, 
low-relief engraving far exceeds the 
standards of modern, machine-
powered alternatives. Hand-etching 
precious metals is a painstaking 
process that can take months to 
complete, but generations to enjoy.

Realising miniatures that defy belief, our 
master painter brings twenty years of 
restoration experience from Europe’s 
leading art museums. Whether interpreting 
family photos or favourite works of art, her 
meticulous brushwork provides the most 
prestigious form of personalisation.

Sublime craftsmans hip



With a reputation rooted in the creation of bold celluloid 
designs, it is fitting that Montegrappa owns the world’s 
largest inventory of this prized – and increasingly scarce – 
material. Careful management of remaining stocks will 
ensure that celluloid continues to adorn reissues, special 
editions and our flagship Extra pens for years to come.

Connoisseurs of the sensation of pen meeting paper 
recognise immediately the superior handle and flex of 18K 
gold nibs. Ebonite feeds are the perfect companion: a pairing 
that lends precision and confidence to writing..

Opulent materials

From the mirror-polished resin finishes of our entry-
level pens, to the celluloid coveted by collectors 
and the precious stones that distinguish our most 
exclusive, bespoke creations, Montegrappa is 
synonymous with luxurious materials. 

It is perhaps fortuitous that many of Earth’s most 
precious substances are also the most conducive 
to the art of writing. More than a hundred years of 
craft ing elaborate and exotic pens make 
Montegrappa’s materials expertise and repertoire 
the envy of the industry. 

Recent product releases have seen designs reach 
beyond classical materials like gold and sterling 
silver – incorporating rare alloys, wood and 
sustainable resins. The breakthrough Revolver pen 
combines steel with 4,200 year-old bog oak.
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Tibaldi

Montegrappa’s Bassano del Grappa factory also 
manufactures luxury pens for prestige clients such as 
Hublot, Breguet, Chopard and Tiffany. Private label 
production is subject to strict standards and limits.

Strategic updates of our identity, range and 
service infrastructure are geared for growth 
of distribution through digital commerce 
and watch/accessory boutiques.  

No manufacturer of luxury or high-genre pens is 
more specialised in writing instruments than 
Montegrappa. Amidst resurgent interest for 
fountain pens, our investments in technology, 
relationships and brand identity have powered 
price and distribution growth in recent years.  

Montegrappa’s global direct competitors include 
Montblanc (Germany) and S.T. Dupont (France). 
Their customers can also be ours. Stretch growth 
is expected as a result of continued efforts to 
assert fine pens as viable alternatives to 
timepieces and other established luxury goods.



Boutiques in Bassano del Grappa’s Piazza Garibaldi and Via 
Borgospesso in Milan are flagships for a growing global retail 
presence that currently comprises ten standalone sales 
locations, a corner in Harrods and counters in Selfridges, 
Printemps and Palacio de Hierro.  

Visitors to our boutiques come in to talk about pens and 
writing, get closer to our newest Limited Edition releases, or 
simply stock up on inks or refills. In addition to our full writing 
range, most locations feature selections of Montegrappa 
accessories, surrounded by showcase editions made for 
dignitaries, connoisseurs and celebrities.



Our website is a portal to all Montegrappa products, content and 
communities, and accepts retail orders from customers around the 
world.  Upgrades premiered in 2018/19 on montegrappa.com sparked 
significant growth in visits, views and sales. As well as presenting our 
complete range, a key strategic asset is Montegrappa Configurator 
- the world’s first 360º pen customisation platform.  

On social media, Montegrappa’s following is substantial. Improved 
multimedia and editorial content, as well as social influencer 
activities are being used to grow our audience. Additionally, the 
brand’s email newsletter is highly effective – a platform for 
announcing new releases and brand events to collectors, fans and 
brand advocates. Montegrappa also targets luxury and private-
member digital platforms like A Small World.



Media coverage of fine writing instruments 
has traditionally been concentrated on 
platforms dedicated to pen culture and luxury 
lifestyle. Montegrappa enjoys a strong 
presence within these domains, but is 
increasingly relying on specialty interest, 
design and style platforms to forge a profile 
as the most extroverted and covetable of all 
pen brands. 

High-class photography, technology stories 
and an increased frequency of remarkable 
and original product releases are helping 
Montegrappa become a reference name  
wherever a fascination for extraordinary 
objects exists.

“Few brands embrace the role of 
writing instrument as objet d’art 
as gleefully as the Italian pen 
manufacturer, Montegrappa.” 

Robb Report, 9 July 2018



80th Anniversary (1992) 
Romeo and Juliet - Romeo (1995) 
Romeo and Juliet - Juliet (1995) 
Tribute to Ayrton Senna (1995) 
The Dragon Pen (1995) 
Luxor (1996) 
Red Sea (1997) 
Aphrodite (1997) 
Mille Miglia (1997) 
Tertio Millennio Adveniente (1998) 
Il Millennio di Bassano (1998) 
Historia - Red (1999) 
Historia - Parchment (1999) 
Historia - Charcoal (1999) 
Harrods (1999) 
Cigar Special Edition (1999) 
88th Anniversary (2000) 
Vatican 2000 Papal Pen (2000) 
Marostica The Game of Chess (2000) 
European Community 50th Anniversary (2001) 
Gea (2001) 
Amerigo Vespucci (2001) 
Techn@02 (2002) 
Euro 2002 (2002) 
Bibliotheca Alexandrina (2002) 
Amerigo Vespucci - Voyage to Auckland (2003) 
America's Cup (2003) 
Animalia (2003) 
White Nights (2003) 
Animalia for Peace Parks Foundation (2004) 
Ferrari Ed. FA - Red (2004) 
Ferrari Ed. FA - Yellow (2004) 
Classical Greece (2004) 
The Dragon - Special Ten Years Anniversary Edition 
(2005) 
Ferrari Ed. FB - Red (2005) 
Ferrari Ed. FB - Blue (2005) 
Eternal Bird (2005) 
Living Harmony (2005) 
Kazan 1000 (2005) 
Ferrari Ed. FC - Red (2005) 
Ferrari Ed. FC - Carbon fibre (2005) 
Ferrari Ed. FC - Grey (2005) 
Vatican Pen Special Edition (2006) 
Sophia (2006) 
Fleet Race (2006) 
Tribute to Ballet (2006) 
La Torre di Pisa (2007) 
Aphrodite Special Edition (2007) 

Piccola Diamanti (2008) 
Piccola Gemma (2008) 
Paulo Coelho Limited Edition (2009) 
Alfa Romeo 100th Anniversary (2010) 
St. Andrews Links - Hand-painted (2010) 
St. Andrews Links - Low-relief (2010) 
St. Moritz - White Turf (2010) 
St. Moritz - Summer Golf (2010) 
St. Moritz - Woods (2010) 
220th Anniversary Il Teatro la Fenice di Venezia (2010) 
Thrilla in Manila Set (2011) 
1961-2011 Yuri Gagarin – The First Man in Space (2011) 
150º Anniversario dell'Unità d'Italia (2011) 
Ali 70th Birthday (2012) 
St. Andrews Links (2012) 
St. Andrews Links - 18th Hole (2012) 
The Alchemist by Paulo Coelho (2012) 
St. Moritz - Car Week (2012) 
St. Moritz - Big Swiss Ski Race (2012) 
St. Moritz - Tea Time by Engadine Lake (2012) 
St. Moritz - Woman in Red Jacket (2012) 
Snake 2013 (2013) 
Bicentenario Giuseppe Verdi (2013) 
The Brain Pen (2013) 
Mandela (2014) 
Horse 2014 - Barrel overlay (2014) 
Horse 2014 - Horse head clip (2014) 
Extra Otto - Malachite (2014) 
Extra Otto - Shiny Lines (2014) 
Extra Otto - Zebra (2014) 
Quincy Jones - The Secret Garden (2015) 
Leopoldo Tullio Aquila 100th Anniversary (2015) 
The Prophet (2015) 
Calligraphy (2015) 
Goat 2015 (2015) 
UEFA Champions League (2016) 
Memory (2016) 
The Beauty Book - Lady (2016) 
The Beauty Book - Gent (2016) 
The Pen of Peace (2017) 
Lo Spirito di Stella (2017) 
Nazionale Flex - Marble Green (2017) 
Reminiscence 105° Anniversario (2017) 
Nazionale Flex - Caramel (2018) 
Nazionale Flex - Vertical Zebra (2018) 
Extra Riverwood (2018) 
Gnomo - Charcoal Black (2018) 
Gnomo - Yellow (2018) 
Gnomo - Red (2018) 

Extra Argento (2018) 
Extra Hi-Tech (2018) 
Extra Otto - Lapis (2018) 
Extra Otto - Butterfly (2018) 
Chef's Pen (2018) 
Nazionale Flex (2019) 
Best of the Best (2019) 
Winter is Here (2019) 
Time & Brain (2019) 
MIA Deluxe (2019) 

ANCIENT CIVILIZATIONS 
Ancient Mexican Civilizations (2012) 
Thoth (2017) 

ANNUAL EDITION 
The Two Roses - York (1994) 
The Two Roses - Lancaster (1994) 
Special Reserve (1996) 
Cigar (1997) 
La Sirena (1998) 
The Queen of Hearts (1999) 

CITTÀ D’ARTE 
Città d'Arte Venezia (2009) 

COSMOPOLITAN 
Africa (1997) 
Gothic (1997) 
Baroque (1997) 
Arabian (1997) 
Chinese (1997) 
Japaese (1997) 
Art Nouveau (1998) 
Oceanic (1998) 
Batik (1998) 
Aboriginal (1998) 
Cosmopolitan Russia (2002) 
Journey on the River Rhine (2003) 
1849 E - W (2004) 
Roma Aeterna (2006) 
Arabian Animals of the Desert (2011) 
Bohemian Paris (2011) 
China's Ancient Gods - Fu Lu Shou (2011) 
Mount Rushmore (2011) 
Victorian London (2011) 
Cosmopolitan Russia (2012) 
Cosmopolitan Mosca (2012) 
Cosmopolitan St. Petersburg (2012) 

CULT 
Chaos (2011) 
Batman (2012) 
My Guardian Angel (2014) 
Q1 (2015) 
Grappa (2015) 
Pirates (2016) 
Tire-bouchon (2016) 
Cigar (2017) 
The Iron Throne (2017) 
Revolver (2018) 
Moon Landing L.E. (2019) 
The Lord of the Rings (2019) 

EMOZIONI IN MUSICA 
Invito a La Traviata (2009) 
Il Barbiere di Siviglia (2009) 
Rigoletto (2013) 

EXCELLENTIA 
Lech Walęsa (2014) 

GENIO CREATIVO 
Tributo ad Antonio Stradivari (2007) 
Tributo ad Amedeo Modigliani (2008) 
Genio Creativo: Salvador Dalí (2013) 
Tiziano Vecellio (2015) 
Kahlil Gibran (2015) 
Antonio Canova (2017) 
Pyotr Ilyich Tchaikovsky - White Swan (2018) 
Pyotr Ilyich Tchaikovsky - Black Swan (2018) 
Bartolomeo Ferracina - Malachite (2018) 
Bartolomeo Ferracina - Indian Rainbow (2018) 
Bartolomeo Ferracina - Shiny Circles (2018) 
Leonardo da Vinci (2019) 

ICONS 
Tribute to Muhammad Ali (2010) 
Dragon 2010 Bruce Lee (2010) 
Frank Sinatra (2011) 
Elvis Presley - Aqua (2013) 
Elvis Presley - Green (2013) 
Elvis Presley - Black (2013) 
Elvis Presley - Las Vegas (2013) 
Quincy Jones (2014) 
Pelé P-10 (2014) 
Pelé Heritage (2014) 
Ayrton Senna Legend (2014) 
Ayrton Senna Champion (2014) 

Sophia Loren - All-red (2015) 
Sophia Loren - Black/Red (2015) 
Sophia Loren - Black/Ivory (2015) 
Ilie Năstase Retro '73 (2018) 
Queen: A Night at the Opera L.E. (2019) 

MIGHTIER THAN THE SWORD 
Ernest Hemingway - The Soldier (2016) 
Ernest Hemingway - The Writer (2016) 
Ernest Hemingway - The Fisherman (2017) 
Ernest Hemingway - The Traveller (2017) 
Ernest Hemingway Novel - Black (2018) 
Ernest Hemingway Novel - Tobacco Brown (2018) 
Ernest Hemingway Novel - Amber Grey (2018) 

MYSTICUM 
Cagliostro (2017) 

SCIENCE & NATURE 
Science & Nature (1999) 
Human Civilization (2000) 
Cosmos Enigma (2002) 

STORIA 
Mia Carissima - Malachite (2018) 
La Canzone del Grappa - October Green (2018) 
La Canzone del Grappa - Memorial Black (2018) 
Ammiraglio 1939 (2019) 
Mia Carissima Ebonite (2019) 

SURREALISTA 
Salvador Dalí Surrealista: Apparition of Face and 
Fruit Dish on a Beach (2014) 
Salvador Dalí Surrealista: Geopoliticus Child (2016) 

WARRIORS 
Samurai (2018) 
Viking (2019) 

REGISTER: LIMITED EDITIONS & SERIES





ELMO & MONTEGRAPPA S.P.A. 
Via Cà Erizzo, 43/45, 36061 Bassano del Grappa (VI), Italy 

montegrappa.com


